
March 19 & 20, 2009
Carriage House Inn

9030 Macleod Trail South East
Calgary, Alberta

Early bird deadline 
February 23, 2009

Don’t miss the premiere magazine event in Western Canada.  
Learn new strategies. Hear from the experts.  

Schmooze with colleagues. Get inspired.

www.albertamagazines.com

Register by Monday, February 23,  
for special early-bird rates

Banner Sponsors

Feature Sponsors

Contributing Sponsors

media Sponsors

AirdrieLIFE, Alberta Country, Alberta Venture, Avenue Calgary, Avenue Edmonton, 
CalgaryInc, Calgary’s  Child, COCHRANEConnects, Legacy, New Home Living, Northwest 
Business, Other Voices, Real Woman on the Run, Unlimited, up!, Western Horse Review, 
Western Living, Where Calgary, Where Edmonton, Windspeaker



Thursday, March 19, 2009	
6:00-7:30 p.m.	R egistration

6:00 p.m.	�	� Mix and mingle with True Blue Martinis  
Sponsored by Transcontinental

7:00-9:00 p.m.	 �Alberta Magazines Celebration 
Sponsored by Quebecor World

	 	� Come join us for the ultimate networking opportunity. Catch up with 
old colleagues and meet new ones. Over dinner, hear behind-the-
scenes triumphs and trials from magazine colleagues. The evening 
will also feature Alberta talent and reveal the Editor of the Year.

Friday, March 20, 2009
8:00-9:00 a.m.	�R egistration

8:30 a.m.	���G o Green Breakfast
		  �Start your day off right. Enjoy a coffee and a bite while Neva Murtha 

with Markets Initiative offers practical, industry-specific suggestions 
for reducing your organization’s carbon footprint.

9:00-10:30 a.m.	 �1A Shiny Happy People: Building a Blissful Workplace 
		�  Focus. Consistency. Efficiency. For a happy team, these make-or-

break attributes come naturally. How can managers create a work 
culture where staffers are productive and satisfied? What does it take 
to motivate, even on a tight budget? Air your HR concerns—longtime 
regional publisher Al Zikovitz has seen it all. He’ll share tried and 
true tips for retaining a successful team while becoming a destination 
for top talent. 

	 Who Should Attend: Publishers, managers, HR staff

	�	  1B Keeping Online On Target
		�  How does a print magazine cultivate a readership eager to read its 

product online? Lisa Manfield gets you up-to-speed with online 
outreach and audience development efforts, as well as techniques 
for adapting print content to online. She’ll cover search engine 
optimization essentials and provide tips for web-specific writing  
and editing.

		  Who Should Attend: Editors, writers, online staff

		  �1C On the Same Page: Uniting Design and Editorial 
�To a designer, visuals are king. That’s why magazines need them. 
That’s also why designers don’t always see eye-to-eye with editorial 
and business staff. Donna Braggins will probe the complicated 
relationship between commercial success and visual impact. She’ll 
also present best practices for designers and their colleagues to 
communicate effectively and meet business goals collectively.

		�  Who Should Attend: Art directors, designers, production staff, editors

Conference Schedule

It’s that time again! 
Join us at the Alberta Magazine Publishers Association’s 13th annual professional 
development conference on March 19th and 20th at the Carriage House Inn in 
Calgary. Celebrate Alberta magazines with colleagues on Thursday evening, and on 
Friday, choose from 12 skill-building seminars. Whether you’re new to the wonderful 
world of magazines or a seasoned professional, you’re sure to learn something new at 
the Alberta Magazines Conference. 

Hotel booking information
Deluxe or VIP rooms at the Carriage House Inn may be booked at a conference rate of 
$139.00 per night by Monday, February 23, 2009. Bookings can be made by calling 
1-800-661-9566 and should be booked under the Alberta Magazines Conference block. 
Reservations after that date will be quoted the rate of the day.

Member Magazines
Don’t forget to enter your publication’s best work from 2008 in the Alberta Magazines 
Showcase. Visit www.albertamagazines.com for an entry form.

AMPA acknowledges the financial support of the Government of Canada through the Canada Magazine Fund, the 
Canada Council for the Arts, and the Government of Alberta through the Alberta Foundation for the Arts for this project.

Early-bird deadline
Monday, February 23, 2009

Registration deadline
Friday, March 13, 2009



		�  1D Creating Connoisseurs: How Magazines Earn Reader Loyalty 
�Readers are good, but devotees are gold. How to transform a casual 
customer into a steadfast supporter is one of magazine publishing’s 
most sought-after secrets. Matt Blackett will share some of Spacing 
magazine’s most inventive and successful strategies (along with a 
couple of flops) to help you build and grow long-term community 
and readership.

	 �Who Should Attend: Editors, marketing staff, circulators

10:30-10:45 a.m.	� Coffee Break 
		  �Grab a java, and find out the latest trends with industry vendors  

and supporters at the tradeshow.

10:45-12:15 p.m.	 �2A Coffee’s for Closers: The Art of the Sell
		�  You were born to sell. You seduce new advertisers, delight clients, 

deftly position magazines against other media, and scoff at the 
sound of purse strings tightening. Or not. Need direction? Motivation? 
Come see Rebecca Legge for inspiration and pragmatic suggestions 
that will keep you competitive in the regional market. 

	 �Who Should Attend: Publishers, sales staff

	�	  2B Off the Beaten Track: Alternative Circulation Strategies  
		  �Matt Blackett reveals the unconventional distribution network 

Spacing created to complement its traditional newsstand sales. This 
innovative structure works so well that it continually sells more than  
all their other outlets combined. Don’t miss this glimpse into the nuts 
and bolts of an extraordinary circulation strategy. 

	� Who Should Attend: Circulators, publishers, marketing staff

	�	  2C Crafting a Flawless Feature 
		�  Join Rick Boychuk for a nitty-gritty look at the art of storytelling in 

the form of a stellar lead story. From the initial planning and research 
of a story, through the editing process to publication, Rick explains 
what it takes to make a feature story unforgettable.

	� Who Should Attend: Editors, writers

		  2D Small Mags Game Plan, Part One
		�  Get face-time with one of Canada’s most successful literary 

magazine publishers. Stephen Osborne will provide an overview  
of the multifaceted publishing and business planning necessary  
for cultural magazines, addressing challenges specific to this  
genre and to small magazine publishers. 

	� Who Should Attend: Small and cultural magazine editors  
and publishers

12:30-1:45 p.m. 	�L uncheon Keynote 

		  �Growth in a Tough Climate: Surviving  
and Prospering in Turbulent Times

		�  An unpredictable economy. A dynamic media landscape. Stumbling 
blocks or opportunities? Al Zikovitz knows from experience that 
magazines can weather challenging times—and flourish. One of 
Canada’s most successful independent publishers, Al shares his  

story and describes the tools he uses to keep business and creative 
strategies thriving. Gain inspiration from a seasoned publisher who 
understands that tough environments can grow robust magazines.  

	 Who Should Attend: Everyone 
	 Sponsored by CentralWeb

2:00-3:30 p.m.	�� 3A Dotcom Millionaires (Or Thousandaires): Profiting Online 
		�  Can magazines make money through websites? How? And how 

much? Rebecca Legge provides strategies for building revenue 
online. Her specific examples of how to successfully sell online ads  
will set you on the path to web profitability.

	 �Who Should Attend: Sales staff, publishers, web managers

		  ��3B Bulletproof Grammar
		�D  o you dread dangling modifiers? Flinch at faulty predication?  

Or do pesky errors like these slip past your desk just a little too often? 
Join Margaret Chandler for an entertaining and enlightening 
session that identifies and obliterates common grammatical gaffes.

	 �Who Should Attend: Editors, writers

�	 3C Group Therapy for Designers
		�  It’s time to dig deep and get to the root of design issues. Join  

Donna Braggins for a group discussion about which design 
techniques work, which don’t and why. Bring your specific design 
challenges to the table, and she’ll collaborate with you to find 
inventive and feasible solutions. Please note: Sample magazines  
must be submitted in advance. 

	�W ho Should Attend: Art directors, designers, production, circulators

		  �3D Small Mag Game Plan, Part Two
		�B  uilding on the morning session, Stephen Osborne will help 

attendees develop specific strategies for building their business 
plans, and provide practical examples and advice on best practices 
for small magazine publishers. 

	 �Who Should Attend: Small and cultural magazine editors  
and publishers

3:30-4:30 p.m.	� Alberta Magazines Showcase Winners Presentation	  
Cheer for your favourites and see what our judges decide. 
Sponsored by Transcontinental

		  �Wine and Cheese  
Join us for a complimentary wine and cheese to wind down, debrief 
and swap conference highlights. 
Sponsored by CDS global








